
  

                              International   International Journal of Management and Business Economics (IJMEBE)  
Volume 04, Number 03, June 2026, pp. 603-618 

E-ISSN: 2964-9412 

 
 

*Corresponding author. 
 E-mail:  suciameliapratama07@gmail.com  

ANALYSIS OF THE SUITABILITY OF THE ISTISNA' AGREEMENT IN HANDMADE 
PRODUCT TRANSACTIONS ON TIK TOK SHOP: A REVIEW OF MUAMALAH FIQH 
 
Suci Amelia Pratama1*, Moh. Idil Ghufron2 

1,2 Islamic Economics, Nurul Jadid University , Probolinggo, Indonesia 

 

 
A B S T R A C T 

This study aims to analyze the suitability of handmade product transactions with 

the pre-order system at TikTok Shop against the principle of istisna' contracts in 

fiqh muamalah. The method used is descriptive qualitative with a literature study 

approach through the analysis of fiqh literature, fatwa, and previous research. The 

results of the study show that the practice of pre-order has basically reflected the 

elements of the istisna' contract, such as the agreement between the seller and the 

buyer, the object of the order, and the production process after the contract. 

However, the implementation is not fully optimal because there is still uncertainty 

in product specifications, completion times, and transaction mechanisms that have 

the potential to cause uncertainty (gharar). On the other hand, the escrow system 

and platform features help improve security, trust, and the balance of rights and 

obligations of the parties. Thus, the suitability of the istisna' contract is conditional, 

depending on the level of clarity and transparency in the transaction. Therefore, it 

is necessary to increase MSME actors' understanding of sharia principles and 

optimize the use of digital features so that transactions are more in accordance 

with the provisions of fiqh muamalah. 

 
 

1. INTRODUCTION 

The development of digital transactions has transformed marketing patterns and interactions 

between sellers and buyers, where TikTok Shop is present as a social commerce platform that integrates 

entertainment, promotions, and transactions in one interactive ecosystem. Unlike static conventional 

marketplaces, TikTok Shop allows MSME actors, especially in the creative industry sector who produce 

handmade goods with high artistic value, personalization, and uniqueness, to dynamically introduce 

products through live streaming and direct communication  (Rosdiana, 2018). This phenomenon is an 

important catalyst for the growth of the handicraft sector, as the interactive features of the platform 

facilitate business actors to showcase the artistic value of products in a more personal way to consumers 

(Sapthiarsyah & Junita, 2024). With a user base in Indonesia that reaches more than 100 million and the 

involvement of around 2 million MSME actors as active sellers, TikTok Shop has now developed into a 

strategic channel for creative businesses to expand the market digitally without relying on physical stores 

(AP News, 2023; Okezone, 2023; Pradani, 2025). 

This phenomenon is increasingly relevant when associated with handmade products, which are 

products that are made manually by relying on skills, creativity, aesthetic values, and elements of 

personalization. Handmade products have a different character from mass products because they are often 

made based on specific consumer requests, both in terms of design, size, color, material, motif, and final 

shape of the product (Tania & Purnamasari, 2025). Therefore, in many practices, transactions of handmade 

products are not always carried out on goods that are already available, but through a pre-order system, 

which is that new goods are produced after an order and an agreement between the seller and the buyer. 

In the TikTok Shop ecosystem, this pre-order system is often used because sellers can offer products 

through live streaming or promotional content, then buyers submit orders based on certain criteria before 

the production process is carried out (Hilmi & Tawakal, 2021). Thus, the transaction of handmade products 

on TikTok Shop can not only be understood as an ordinary digital buying and selling, but also as a form of 
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buying and selling orders that demand clarity on the specifications of goods, prices, production times, 

payment methods, and delivery mechanisms. 

The high public interest in social commerce has also strengthened TikTok Shop's position as an 

important transaction medium to be studied. Data shows that around 49.7% of users make purchases 

regularly every month, around 67% of users get shopping inspiration from TikTok content, and around 40% 

of users use the platform to search for product information before making a purchase decision 

(MediaMister, 2024). This data shows that TikTok not only serves as an entertainment medium, but has 

also become a source of product information, promotional media, and transaction space that influences 

consumer decisions. For MSME actors in handmade products, this condition is a strategic opportunity 

because products can be displayed visually, explained directly through live streaming, and offered to 

consumers through more personalized communication. However, there is no specific data available that 

shows the percentage of sellers of handmade products or the use of the pre-order system in detail on TikTok 

Shop. Therefore, the dominance of MSMEs in the TikTok Shop ecosystem can be used as an early indicator 

that this platform has a strong connection with creative products, including handmade products. 

TikTok Shop, as part of the growing e-commerce ecosystem, allows sellers to market products in real-

time with interactive features that allow consumers to directly interact with sellers (Rinanda et al., 2024). 

In practice, transactions that occur on TikTok Shop are often based on a pre-order system, which means 

that the product will be produced after an agreement between the seller and the buyer (Hilmi & Tawakal, 

2021). The transaction pattern shows that the buyer first places an order with certain criteria before the 

production process is carried out, so this mechanism is different from the practice of buying and selling in 

general (Azizah et al., 2025).This concept has similarities with the istisna' contract in the fiqh of muamalah, 

which is a purchase and sale contract that involves ordering goods with certain criteria, which will only be 

produced after there is an agreement between the buyer and the seller (Scott, 2024). Therefore, it is 

important to analyze the compatibility between the transaction practices of handmade products at TikTok 

Shop and the principle of istisna' contracts in fiqh muamalah. 

However, while this pre-order system allows buyers to acquire the desired goods according to 

specific specifications, there are some challenges in its implementation (Pantow et al., 2025). The problem 

that often arises in this practice is the lack of clarity in the transaction, both in terms of the specifications of 

the goods, delivery time, and payment mechanism (Star, 2022). Although TikTok Shop provides an 

interactive platform and makes transactions easy, there is often confusion between sellers and buyers about 

which items are actually ordered (Diva Qurana et al., 2026). In addition, because transactions are done 

directly through live streaming or other platforms, the existence of a clear and transparent agreement in 

the transaction is often overlooked (Scott, 2025). This has the potential to cause disputes or consumer 

dissatisfaction, especially if the goods received are not as desired (Erianto et al., 2024). Thus, the main 

problem in the transaction of handmade products through TikTok Shop lies not only in the use of digital 

platforms, but also in the absence of clear contract standards between sellers and buyers, especially 

regarding product specifications, prices, production times, payment methods, cancellation rights, and 

dispute resolution mechanisms (Adel, 2025). 

From the perspective of muamalah fiqh, the practice of pre-ordering handmade products at TikTok 

Shop has relevance to the istisna' contract. Akad istisna' is a contract for the sale and purchase of orders for 

goods that are not yet available at the time the contract is made, but will be made based on specifications 

that have been agreed upon by the orderer and the maker of the goods (Scott, 2024). This character is in 

line with the practice of handmade products that are generally produced after consumers have determined 

a certain order. Therefore, the main phenomenon that needs to be emphasized in this study is not just the 

development of the creative industry or digital marketing in general, but the practice of pre-order-based 

handmade product transactions on TikTok Shop which requires clarity of contracts. This clarity includes 

the specifications of the goods, price, processing time, payment mechanism, cancellation rights, and the 

seller's responsibility if the goods do not match the order. Thus, TikTok Shop can be understood as a new 

space for the practice of digital muamalah contracts, while pre-order-based handmade product transactions 

are relevant objects to be tested for conformity with the principles of istisna' contracts in muamalah fiqh. 

In addition, digital-based handmade product transactions like this also reflect a big challenge for 

MSME actors in understanding and applying the principles of istisna contracts' (Ramadhani & Pangestu, 
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2025). Many business actors still rely on traditional methods of transacting, such as communication via text 

or verbal messages without a clear written contract (Churniawan, 2025). This has the potential to cause 

legal problems in the future if there is a dispute regarding the specifications of the goods, delivery time, or 

payment method (Himmah & Karim, 2025). Therefore, it is very important to analyze whether the existing 

practices in TikTok Shop meet the applicable conditions in the istisna' contract, and how the existing 

transaction mechanism can be adjusted to sharia principles to avoid potential ambiguity and unfairness in 

transactions. This condition shows that the ongoing transaction practices do not fully reflect the systematic 

contract standards as stipulated in the fiqh muamalah (Ashilah et al., 2024). 

Along with the development of digital and e-commerce platforms such as TikTok Shop, the 

application of istisna' contracts in handmade product transactions has become relevant to be analyzed 

further (Aisyah et al., 2025). Akad istisna' provides flexibility in the pre-order transaction process, which is 

very much in line with the business concept of handmade products produced based on special consumer 

requests (Yuninsi et al., 2025). However, to ensure compliance with the fiqh of muamalah, digital 

transactions such as those that occur in the TikTok Shop must be carried out in a more transparent and 

structured manner (Hanifah & et al., 2025). Therefore, this study aims to examine the extent of the practice 

of transaction of handmade products at TikTok Shop in accordance with the principle of the istisna contract, 

as well as provide recommendations for MSME business actors to be able to utilize digital platforms in a 

legal way and in accordance with sharia law. Therefore, a more specific analysis of the transaction practices 

that occur is needed, not only on a conceptual level, but also based on the phenomena that develop in digital 

transactions (Tamrin, 2025). 

Based on the background that has been described, this research is focused on several main problems, 

namely the suitability of the istisna' contract in the transaction of handmade products in TikTok Shop, 

especially through the pre-order system, reviewed from the principles of fiqh muamalah. In addition, this 

study also examines the form of ambiguity (gharar) that occurs in the transaction and its impact on the 

principles of justice, transparency, and legal certainty in fiqh muamalah. Furthermore, this study aims to 

analyze various efforts that can be made to minimize uncertainty in handmade product transactions on 

TikTok Shop, including through the implementation of escrow mechanisms or other systems. 

Several previous studies have explored the use of istisna' contracts in online transactions with 

various backgrounds: The Sharia Economic Law Journal on the implementation of istisna' contracts in 

Convection X found that many contracts are considered invalid because the specifications of goods are not 

clearly explained and the consumer's khiyar rights are ignored, so that contracts become fasid. This 

research emphasizes the importance of clarity of objects and agreements in the contract in accordance with 

the principles of fiqh muamalah.(Laraswati et al., n.d.). Meanwhile, research in the journal "Online Buying 

and Selling and Security Aspects of Digital Transactions" emphasizes the importance of security and trust 

in online transactions that are vulnerable to fraud and mismatch of goods. The implementation of the 

escrow system is considered to be in line with the principle of the istisna' contract because it ensures clarity 

of rights and obligations and protects both parties from elements of gharar and tyranny, thereby increasing 

security, transparency, and trust, especially in the transaction of handmade products on TikTok Shop. 

(Bachtiar, Hendrik.Sari, 2025). Meanwhile, this study examines the application of the istisna' contract in 

online buying and selling through a pre-order system with a qualitative method based on secondary data. 

The results show that the istisna' contract in online transactions has met the harmonies and conditions, 

such as the existence of the contracting party, the object of the order, sighat, as well as the clarity of 

specifications, prices, and completion times, so that it is relevant to handmade product transactions on 

TikTok Shop.(Sopa et al., 2023). Meanwhile, this study analyzes the application of the istisna' contract in the 

furniture sector which has similarities with handmade products, namely made to order. The results show 

that the istisna' contract is in accordance with the fiqh of muamalah because the specifications of the 

product, cost, and payment method were determined from the beginning, although there are differences in 

the views of the Hanafi and Shafi'i schools regarding payment. These findings strengthen the suitability of 

the istisna' contract for handmade products on TikTok Shop by emphasizing the clarity of specifications, 

quality, and price agreements.(Luthfi et al., 2021). From the four studies, it can be concluded that the 

understanding of istisna' contracts in digital buying and selling is still limited and needs to be improved, 

both through academic education and clearer enforcement of sharia rules in online transactions. 
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This study has a more in-depth focus compared to previous studies. The goal is to analyze the 

compatibility of the istisna' contract in the transaction of selling handmade products on TikTok Shop, from 

the point of view of muamalah fiqh. In particular, this study will highlight how contracts are formed between 

sellers and buyers through a digital-based pre-order system. This includes clarity regarding the 

specifications of the goods, price agreements, production times, and transaction methods supported by the 

TikTok Shop platform. With this emphasis, this research aims to fill the gaps in research that has been 

carried out previously. Especially regarding the use of the istisna' contract in the context of modern 

marketplaces, which utilizes live shopping features, comment columns, and direct interaction between 

sellers and buyers. Contrary to previous research that often discussed istisna' contracts in large e-

commerce such as Shopee and Tokopedia or in conventional businesses and small businesses, this study 

makes TikTok Shop the main focus. This is due to its characteristics as a social media platform that is 

increasingly growing in the digital economy. Therefore, this research is not only theoretical, but also 

provides practical value in evaluating the application of the istisna' contract in the practice of selling 

handmade products on TikTok Shop, resulting in a discussion that is more appropriate, up-to-date, and 

relevant to modern society's transaction trends. Thus, this study is here to fill the gap in the study related 

to the lack of clear contract standards in pre-order-based handmade product transactions on TikTok Shop, 

which has the potential to give rise to gharar elements in the perspective of fiqh muamalah. 

2. METHODS  

 This study uses a descriptive qualitative method with a literature study approach  and normative-

comparative analysis techniques. The literature study approach is used because this research relies on 

tracing normative and academic sources related to istisna' contracts, fiqh muamalah, pre-order 

transactions, and digital buying and selling practices through TikTok Shop. Meanwhile, normative-

comparative analysis was used to compare the provisions of the istisna' contract in fiqh muamalah, Fatwa 

DSN-MUI, and PSAK Syariah 104 with the transaction characteristics of pre-order-based handmade 

products on TikTok Shop.  

The normative analysis in this study is directed to examine the sharia norms that govern istisna' 

contracts, especially regarding the principles and conditions of the contract, the clarity of the contracting 

party, the object of the order, the specification of the goods, price, production time, payment mechanism, 

and the prohibition of gharar. The normative basis used includes DSN-MUI Fatwa No. 06/DSN-

MUI/IV/2000 concerning the Buying and Selling of Istisna', classical and contemporary muamalah 

jurisprudence literature, and PSAK Syariah 104 on Istishna' Accounting as a supporting reference in 

understanding the recognition and measurement of istishna' contracts from the perspective of sharia 

accounting.  

The comparative analysis was carried out by comparing the normative provisions with the pre-

order transaction patterns of handmade products on TikTok Shop. This comparison covers several aspects, 

namely the suitability of the contracting party, the form of electronic ijab, the clarity of the specifications of 

the handmade product, price certainty, production time, payment mechanism, cancellation rights, khiyar 

rights, and the potential for ambiguity or gharar. With this analysis model, the study not only explains the 

concept of the istisna' contract theoretically, but also assesses the extent to which the characteristics of pre-

order transactions on TikTok Shop can be assessed in accordance or not in accordance with the principles 

of fiqh muamalah.  

The data sources in this study consist of primary-normative sources and secondary sources. 

Primary-normative sources include DSN-MUI Fatwa No. 06/DSN-MUI/IV/2000, PSAK Syariah 104, as well 

as the main literature on muamalah fiqh which discusses istisna' contracts. Secondary sources include 

books, journal articles, previous research results, and academic publications that discuss pre-order 

transactions, social commerce, TikTok Shop, handmade products, gharar, khiyar, consumer protection, and 

digital transactions. All of these sources are used to build an analytical framework regarding the suitability 

of istisna' contracts in handmade product transactions through TikTok Shop (Faridah, Eva. Beckett, 2021).  

The data analysis technique is carried out through three stages. First, Data Reduction, namely 

selecting and grouping information related to the elements of the istisna' contract, the pre-order transaction 

mechanism, and the principles of fiqh muamalah. Second, Data Presentation, namely compiling data into 
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analytical themes such as the structure of the istisna' contract, digital transaction mechanisms, clarity of 

order objects, price certainty, production time, payment methods, gharar potential, and khiyar rights. Third, 

Drawing conclusions, which is to formulate the results of the analysis based on a comparison between the 

normative provisions of the istisna' contract and the characteristics of the pre-order transaction of 

handmade products on TikTok Shop (Maryam et al., 2024). 

Table 1. To clarify the normative-comparative analysis process, this study uses the following 
comparative matrix: 

Elements 
Compared 

Normative Provisions of the Istisna 
Contract 

Practice of Pre-Order Handmade 
Products on TikTok Shop 

Contracting 
parties 

There must be a booker and a 
maker/seller 

Buyers and sellers of handmade products 

Sighat/ijab 
kabul 

There must be an agreement that 
shows willingness 

Deal via chat, comment, checkout, or order 
confirmation 

Object of the 
contract 

The order item must be clear and can 
be made 

Handmade products made to order 

Item 
Specifications 

Type, size, material, color, quantity, 
and quality should be clear 

Explained through descriptions, images, 
videos, or direct communication 

Pricing Prices must be agreed upon and 
known from the beginning 

Prices are listed on the platform or agreed 
upon through digital communication 

Production time The time of work or handover needs 
to be explained 

Production and delivery estimates should 
be informed to the buyer 

Payment The payment mechanism must be 
clear 

Payments are made through digital 
systems/platforms 

Gharar Ambiguity of objects, prices, or times 
should be avoided 

Potentially arises if specifications, 
production time, or cancellation rights are 
unclear 

Khiyar The buyer has the right when the 
goods are not in accordance with the 
agreement 

Can be associated with returns, complaints, 
refunds, or cancellation of transactions 

 
Thus, the normative-comparative analysis in this study serves to assess the suitability between the 

norms of the istisna' contract and the practice of digital transactions. Through this approach, the research 

is expected to provide a more systematic picture of whether pre-order-based handmade product 

transactions on TikTok Shop have met the principles of clarity, willingness, justice, and legal certainty as 

required in fiqh muamalah. 

3. RESULTS AND DISCUSSIONS 

Results 

Transaction Mechanism for Pre-Order Handmade Products on TikTok Shop  

Handmade product transactions on TikTok Shop have different characteristics than buying and 

selling ready-to-use goods. In a ready-to-use product transaction, the goods are generally available, have a 

certain stock, and can be shipped immediately after the buyer makes the payment. Meanwhile, in pre-order-

based handmade product transactions, goods are often not physically available at the time the transaction 

is made. The new product will be created after the buyer places an order and agrees on certain specifications 

with the seller. This character shows that the transaction of handmade products on TikTok Shop cannot be 

fully understood as an ordinary buying and selling, but rather closer to the pattern of buying and selling 

orders.   

The transaction mechanism for pre-ordering handmade products on TikTok Shop generally begins 

with product offerings by sellers through short video content, digital catalogs, product descriptions, or live 

streaming. Through this feature, sellers display product examples, explaining materials, colors, models, 

sizes, estimated workmanship, and prices. Buyers can then ask questions through the comment section, 

chat feature, or private message to get certainty regarding the details of the product to be ordered. After the 

buyer agrees on the specifications and price, the transaction proceeds through the checkout feature or 

digital payment mechanism available on the platform.  
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In the context of handmade products, product specifications are an important part of the transaction. 

This is because the products ordered can have certain variations according to the buyer's wishes, for 

example in terms of design, color, size, material, motif, quantity, or final shape of the product. Therefore, the 

agreement between the seller and the buyer is not only about the price, but also about the character of the 

goods to be produced. If these specifications are not explained in detail, then the transaction has the 

potential to cause a difference in perception between the seller and the buyer.  

TikTok Shop as a social commerce platform provides a more interactive transaction space than 

conventional marketplaces. Sellers can promote products directly, explain the production process, show 

examples of items, and interact with buyers in real-time. However, this interactive nature also has its 

drawbacks, especially if the deal is only done orally during a live stream or through a brief conversation 

that is not fully documented. In pre-order transactions, agreement documentation is important because the 

goods are not yet available at the time of the contract.  

Thus, the transaction mechanism for pre-ordering handmade products on TikTok Shop has the main 

elements in the form of product offers, specification agreements, price approvals, digital payments, 

production processes, and delivery of goods after they are made. This mechanism has relevance to the 

istisna' contract because the goods that are the object of the transaction are not yet available at the time of 

the contract, but will be produced based on the order and specifications that have been agreed. The revised 

article has also confirmed that transactions on TikTok Shop are often based on a pre-order system, where 

products are produced after an agreement between the seller and the buyer. 

Analysis of the Suitability of the Pillars and Conditions of the Istisna Contract'  

The istisna' contract is an agreement to buy and sell orders for goods that will be made or produced 

based on certain specifications. In this contract, the buyer acts as the orderer, while the seller or producer 

acts as the party who makes or provides the goods. Akad istisna' has strong relevance to handmade product 

transactions because handmade products are generally made to order, not mass-produced and directly 

available in stock. In terms of the harmony of contracts, pre-order transactions for handmade products on 

TikTok Shop can be analyzed through several elements. First, there are parties who have contracts, namely 

buyers as orderers and sellers as makers or providers of handmade products. Second, there are contract 

objects in the form of handmade goods ordered by buyers. Third, there is a price that must be known and 

agreed upon by both parties. Fourth, there is a sighat or form of agreement that in digital transactions can 

be done through chat, comments, order confirmation, and the checkout feature on the platform.  

The first pillar, namely the contracting party, is basically fulfilled if the seller and buyer have the 

ability to make transactions and make contracts on the basis of willingness. In TikTok Shop transactions, 

the seller is usually in the form of MSME actors or creative individuals who offer handmade products, while 

buyers are consumers who place orders through the platform. As long as the transaction is carried out 

consciously, without coercion, and with an understanding of the object and price, the element of willingness 

can be considered fulfilled.   

The second pillar is the object of the contract or ordered goods. In the istisna' contract, the object of 

the contract must be able to be explained in detail, both in terms of type, shape, size, material, color, quality, 

quantity, and other special characters. In handmade product transactions on TikTok Shop, this element is 

very important because the product is not yet available when the contract takes place. Therefore, the seller 

must convey adequate information about the goods to be produced. If the buyer orders the product based 

on an example image or video, then the seller needs to explain whether the final product will be exactly the 

same or only resemble the example shown.  The third pillar is price. In the istisna' contract, the price must 

be clearly known and agreed upon from the beginning. Pre-order transactions for handmade products on 

TikTok Shop can be assessed in accordance with the istisna' contract if the price of the product has been 

determined before the production process is carried out. If there are additional costs due to changes in 

design, size, material, or order quantity, these costs must be explained and agreed upon before the contract 

is continued. Unclear prices can cause disputes and open up opportunities for gharar.  

The fourth pillar is sighat or statement of agreement. In digital transactions, sighat does not have to 

be in the form of direct speech like conventional transactions. An agreement can be formed through 

electronic actions, such as the buyer checking out, agreeing to a price, sending proof of payment, or 
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providing confirmation via chat. In this context, electronic ijab kabul can be accepted as long as it shows 

willingness, clarity of object, clarity of price, and does not contain fraud or coercion.  

In addition to getting along, the istisna' contract also requires clarity in the time of work or delivery 

of goods. In a pre-order transaction for a handmade product, the production time must be explained to the 

buyer, for example seven days, two weeks, or one month after payment is made. If the production time is 

not explained, then the buyer can be disadvantaged because they do not have certainty when the goods will 

be received. Therefore, production and delivery estimates should be part of the initial deal.  

Based on this analysis, the pre-order transaction of handmade products on TikTok Shop can be 

assessed in accordance with the istisna' contract if it meets several main conditions, namely the existence 

of a contracting party, a clear object of the order, an agreed price, a digital sighat that shows willingness, 

and a known production and delivery time. However, if one of these elements is unclear, especially related 

to the specifications of the goods, price, or production time, then the transaction may contain uncertainties 

that are contrary to the principles of fiqh muamalah. The article also emphasizes that the istisna' contract 

requires clarity on the object of the contract, price agreement, and settlement time as important elements 

in assessing the suitability of the transaction. 

The Potential of Gharar, Khiyar, and Consumer Protection  

Although the pre-order transaction of handmade products on TikTok Shop has a conceptual 

compatibility with the istisna' contract, the practice still contains some potential problems. The main issue 

to consider is the potential for gharar or ambiguity in the transaction. Gharar may arise if information about 

the goods, price, processing time, payment system, right of cancellation, or complaint mechanism is not 

adequately explained to the buyer.  In handmade product transactions, the potential of gharar often arises 

from the unclear product specifications. For example, sellers only show product samples via video or live 

streaming without listing details of the material, size, color, degree of similarity to the sample, and the 

quality of the final product. In fact, since the goods have not been produced, the buyer relies heavily on the 

information provided by the seller. If the information is incomplete, then the buyer could potentially receive 

an item that does not meet expectations or does not match the original agreement.  

The potential for gharar can also arise from the unclear production and delivery times. In the pre-

order system, buyers need to know when the goods start to be produced, how long the processing process 

takes, and when the goods are delivered. If the seller only mentions that the product will be delivered "as 

soon as possible" or "adjust the production line" without a clear time limit, then the transaction contains 

uncertainty. This ambiguity can cause consumer dissatisfaction, especially if the buyer needs the goods 

within a certain time.  In addition, the potential for gharar can occur in the payment aspect. In some pre-

order transactions, buyers may be required to pay in full upfront, pay a down payment, or make a payment 

after the item is completed. All of these mechanisms are basically acceptable as long as they are clearly 

agreed. Issues arise when the status of the payment is not explained, such as whether the advance payment 

can be refunded if the order is cancelled, whether there are additional fees in case of design changes, or 

what is the refund mechanism if the seller fails to produce the goods on time.  

It is in this context  that the concept of khiyar becomes important. Khiyar is the right to vote for the 

transacting party to continue or cancel the contract under certain conditions. In pre-order-based handmade 

product transactions, khiyar can be applied if the goods received do not meet the agreed specifications. For 

example, different sizes, colors don't match, materials are lower than the deal, the design changes without 

approval, or the quality of the product doesn't meet the initial description. The khiyar right functions to 

maintain justice and protect buyers from losses.  

The principle of consumer protection in muamalah jurisprudence is in line with the values of justice, 

transparency, trust, and the prohibition of harming other parties. The seller is obliged to provide correct 

and not misleading information. Meanwhile, buyers are also required to understand the terms of the 

transaction before placing an order. In TikTok Shop transactions, consumer protection can be realized 

through clear product descriptions, conversation documentation, order confirmation, return policies, 

refund mechanisms, and the use of a guarantor or escrow system that holds funds until the goods are 

received according to the order.  

Thus, the potential for gharar in the pre-order transaction of handmade products on TikTok Shop 

can be minimized if the seller and buyer build a clear agreement from the beginning. Clarity of the 
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specifications of the goods, price, production time, payment mechanism, right of cancellation, and right of 

complaint must be part of the contract. The revised article has confirmed that the main problem with 

handmade product transactions on TikTok Shop lies in the lack of clear contract standards between sellers 

and buyers, especially regarding product specifications, prices, production times, payment methods, 

cancellation rights, and dispute resolution. 

The Role of the Escrow System in Improving Transaction Security and Transparency 

The findings of this study show that the use of the escrow system in handmade product transactions 

with a pre-order scheme can reduce the level of uncertainty (gharar) in the implementation of istisna 

contracts'. This mechanism ensures that funds from the buyer are not directly received by the seller before 

the production obligations and delivery of the goods are settled as agreed. 

Furthermore, the implementation of escrow has proven to be able to maintain a balance between the 

rights and obligations of the parties to the transaction. The seller has the incentive to fulfill the order 

according to the predetermined specifications, while the buyer gets a security guarantee for the funds paid. 

In addition, the existence of supporting features such as a refund policy and customer review system also 

strengthens transparency in the transaction process. Reviews from previous consumers are an important 

source of information for potential buyers in assessing the level of trust in the seller. From the perspective 

of the suitability of the istisna' contract, the escrow system also plays a role in helping the fulfillment of the 

main elements of the contract, especially related to the certainty of payment and the clarity of the delivery 

of goods. This makes the transaction process more systematic and in line with the principles in fiqh 

muamalah. 

In general, the results of this study indicate that the implementation of the escrow system and other 

supporting mechanisms has a positive impact on increasing trust, clarifying the transaction process, and 

minimizing the potential for default in pre-order-based digital transactions. 

 
Discussion 
Transaction Mechanism for Pre-Order Handmade Products on TikTok Shop 

The transaction mechanism can basically be adjusted to the principles and conditions of the istisna' 

contract in fiqh muamalah, as long as each stage meets the stipulated conditions. In the istisna' contract, the 

main pillars include the existence of the parties to the contract, the object of the order, and the existence of 

a clear agreement (ijab and qabul) (Rajib, 2025). Therefore, the initial stage in the form of an offer and 

agreement between the seller and the buyer can be categorized as a form of sighat akad as long as it is 

carried out transparently (Alimuddin, 2020). 

Furthermore, the clarity of product specifications is an important aspect in adjusting the pre-order 

mechanism to the principle of the istisna contract. In the fiqh of muamalah, the object of the contract must 

be explained in detail to avoid uncertainty or gharar (Husna et al., 2025). Therefore, business actors need 

to ensure that information related to materials, sizes, designs, and product quality is conveyed completely 

to buyers (Fatimah, 2025). 

In terms of payment, the istisna' contract provides flexibility in payment methods, whether done 

at the beginning, gradually, or after the goods are finished (Deden et al., 2024). Thus, the payment system 

applied to TikTok Shop can be considered appropriate as long as there is a clear agreement between the 

two parties (Riani et al., 2023). The existence of an escrow system can also support transaction security and 

maintain a balance of rights and obligations of the parties (Dewi & Aulawi, 2021). 

In addition, the aspect of the delivery time of goods must also be considered in adjusting the 

transaction mechanism with the istisna contract. The seller is obliged to fulfill the order according to the 

agreed time, so that production delays may reduce the suitability of the contract (Munandar & Mustaqilla, 

2022). Therefore, good production management is needed so that the manufacturing and delivery process 

can run according to the agreement (Luh et al., 2025). 

Thus, the transaction mechanism for pre-order handmade products can be harmonized with the 

principle of the istisna' contract if all stages, starting from the initial agreement, clarity of specifications, 

payment system, to the delivery of goods, are carried out transparently and in accordance with the 

provisions of fiqh muamalah. This adjustment is important to ensure that the transactions carried out do 

not contain prohibited elements and still uphold the principles of justice and benefits (Fadilla et al., 2024). 
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The Suitability of Akad Istisna' in Pre-order Transactions for Handmade Products on TikTok Shop 

The findings indicate that the practice of pre-ordering handmade products has fulfilled several 

important elements in the istisna' contract, especially related to the existence of the contracting parties, the 

existence of the agreed object, and the agreement between the two parties before the production process is 

carried out (Lutfiah et al., 2026). In the study of jurisprudence muamalah, the istisna' contract is a form of 

contract that is allowed as long as it fulfills the pillars and conditions, including clarity of the specification 

of the goods, price, and delivery time (Rahman et al., 2025). Therefore, transaction practices on TikTok Shop 

can be assessed in accordance with sharia principles if all of these provisions are consistently fulfilled 

(Maylinda & Wirman, 2023). However, in practice in the field, there are still several obstacles that have the 

potential to affect the validity of the contract. One of the problems that often arise is the lack of detail in 

product specifications, such as sizes that are not explained in detail, color differences, and material quality 

that does not meet buyers' expectations. This condition leads to the existence of an element of gharar or 

uncertainty in the transaction, which in the fiqh of muamalah must be avoided because it can be detrimental 

to one of the parties (Nurmaliah, 2025). The clarity of the object of the contract is a crucial aspect in the 

istisna' contract, so that incompleteness of information can reduce the level of conformity of the contract 

(Sari, 2024). 

On the other hand, the existence of an escrow system implemented by the platform provides 

additional protection for both parties. This system allows new funds to be passed on to the seller after the 

buyer confirms receipt of the goods, thus minimizing the risk of default (Perdana et al., 2022). From the 

perspective of fiqh muamalah, this mechanism can be seen as a form of effort to maintain justice and balance 

of the rights and obligations of the parties in the transaction (Madjid, 2018). Thus, the suitability of the 

istisna' contract in the transaction of handmade products through the pre-order system on TikTok Shop is 

not absolute, but depends on the fulfillment of all the principles and conditions of the contract. If the aspects 

of clarity, transparency, and agreement can be fulfilled properly, then the transaction can be categorized in 

accordance with the principles of fiqh muamalah. On the other hand, if there is still an element of 

uncertainty, then the suitability of the contract becomes reduced (Irfani, 2026). 

 

The Form of Ambiguity (Gharar) and Its Impact on Transactions 

The various obstacles faced by MSME actors show that the implementation of istisna' contracts in 

digital transactions has not been fully optimal. From the perspective of fiqh muamalah, the clarity of the 

specification of goods is one of the main requirements in the istisna' contract, so that incompleteness of 

information related to the product has the potential to cause an element of gharar or uncertainty in the 

transaction (Sukmana & Sabbar, 2025). This condition can have an impact on the mismatch between buyer 

expectations and the final product (Indrayani et al., 2025). 

Furthermore, problems in pricing are also a challenge in itself, considering that in the istisna' contract 

the price must be clearly agreed at the beginning of the contract to avoid disputes in the future (Ulfah, 2025). 

Variations in the production process of handmade products cause difficulties in standardizing prices, so 

higher transparency is needed from business actors (Isnaini et al., 2022). 

From the aspect of delivery time, production delays show that the fulfillment of obligations in the 

contract has not been optimal. In fiqh muamalah, the timeliness of delivery of goods is part of the contract 

commitment that must be fulfilled by the seller (Bimantara & Asari, 2022) . This delay can reduce the level 

of consumer confidence and potentially lead to default (Amalia, 2020). 

Meanwhile, the payment mechanism through the digital system implemented by TikTok Shop has 

basically provided protection through the escrow system. However, on the other hand, the limited 

understanding of MSME actors towards financial technology can be an obstacle in optimizing the system 

(Yusuf & Hamid, 2026). In this context, digital literacy and understanding of transaction mechanisms are 

important factors in supporting the successful implementation of istisna contracts' (Kholiq, 2025). 

Thus, it can be concluded that the challenges in the implementation of the istisna' contract in 

handmade product transactions do not only come from the technical aspect of production, but also from the 

aspect of understanding sharia principles and the use of digital technology. Therefore, it is necessary to 

increase the capacity of MSME actors both in terms of information transparency, production management, 
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and digital literacy so that the contracts carried out can be more in accordance with the principles of fiqh 

muamalah (Al Bukhori et al., 2025). 

This condition is not only a challenge in the implementation of contracts, but also has an impact on 

the quality and clarity of transactions that occur. 

Based on the results of an analysis of the transaction practice of handmade products with the pre-

order system on TikTok Shop, it was found that unclear contracts still often occur, especially in terms of 

product specifications, settlement time agreements, and details of transaction mechanisms. In some cases, 

the information submitted by the seller is not fully detailed, resulting in a difference in perception between 

the seller and the buyer. 

As a result, these conditions have the potential to cause inconsistencies between the products 

received and the buyer's expectations, delays in delivery, and the emergence of complaints or disputes in 

transactions. This shows that the unclarity of the contract has a direct impact on the quality of the 

transaction relationship between the parties. 

The lack of clarity in the transaction of handmade products on TikTok Shop has significant 

implications for the fulfillment of basic principles in fiqh muamalah. One of the main principles affected is 

justice (al-'adl), where each party should obtain its rights in a balanced manner. When information related 

to the object of the contract is not conveyed clearly, one of the parties has the potential to suffer losses, so 

that the principle of justice is not optimally fulfilled (Usman & Nasution, 2023). 

In addition, the transparency aspect in transactions has also been disrupted. In fiqh muamalah, 

information disclosure is an important element to ensure that the contract is carried out consciously and 

without elements of fraud (tadlis) or uncertainty (gharar) (Nurjanah et al., 2024). Unclear product 

specifications, prices, and delivery times can cause information asymmetry between sellers and buyers, 

which ultimately harms one of the parties (Budiutono, 2023). 

In terms of legal certainty, the unclear contract also has the potential to cause problems in 

determining the rights and obligations of each party. In transactions that are in accordance with the 

principles of fiqh muamalah, each element of the contract must be clearly formulated so that it can be used 

as a basis for dispute resolution in the event of a dispute (Aksamawanti, 1995). Incompleteness of 

information in the contract can complicate the process of enforcing rights, so that legal certainty becomes 

weak (Alwan, 2025). 

Furthermore, this condition can reduce the level of consumer trust in business actors and digital 

platforms. In the long term, this can have an impact on business sustainability, especially for MSME players 

who are highly dependent on the reputation and trust of the market (Rizi et al., 2023). Therefore, the clarity 

of the contract is a very crucial aspect in maintaining the stability and sustainability of transactions 

(Nurinayah, 2023). 

Thus, it can be concluded that the unclarity of the contract in the transaction of handmade products 

not only has an impact on the relationship between the seller and the buyer, but also affects the fulfillment 

of the principles of justice, transparency, and legal certainty in fiqh muamalah. Therefore, efforts are needed 

to increase the clarity of information and agreement in every transaction to be in accordance with sharia 

principles (Fazda et al., 2024). 

 

Efforts to Minimize Uncertainty through the Escrow System 

The application of the escrow system in digital transactions has an important role in reducing the 

uncertainty (gharar) that often appears in istisna' contracts, especially in pre-order-based handmade 

product transactions (Ramly, 2019). In fiqh muamalah, every form of transaction must minimize the 

element of ambiguity so as not to harm one of the parties, so that the existence of a guarantor mechanism 

can be seen as an effort to maintain balance in the contract (Muzaki, 2024). 

The escrow system allows for control over the flow of funds, so that the seller does not immediately 

receive payment before his or her obligations are met. This is in line with the principle of justice (al-'adl) in 

Islam, where the rights and obligations of the parties must run proportionately (Khomayny et al., 2020). 

Thus, this mechanism can increase trust between sellers and buyers and reduce the potential for default 

(Abdurrahman, 2023). 



International Journal of Management and Business Economics (IJMEBE), Vol. 04, No. 02, June 2026 | 613 

 

 
 

First Author/ Title Manuscript 

In addition, supporting mechanisms such as refund policies and customer review systems also 

contribute to creating transparency in transactions. From the perspective of fiqh muamalah, transparency 

is one of the important principles that must be maintained to avoid fraudulent practices (tadlis) and 

uncertainty (Rahmawati & Answer, 2023). The existence of reviews from previous customers can be a 

reference for potential buyers in assessing the credibility of the seller (Kusuma, 2020). 

From the point of view of the suitability of the istisna' contract, the implementation of the escrow 

system and other supporting mechanisms can help ensure the fulfillment of the principles and conditions 

of the contract, especially in the aspect of certainty of payment and delivery of goods. With a guarantee that 

funds will be received after the goods are handed over according to the agreement, the relationship between 

the seller and the buyer becomes more structured and in accordance with sharia principles (Muhammad & 

Chong, 2007). 

Thus, it can be concluded that the implementation of the escrow system and other supporting 

mechanisms has a significant contribution to improving the quality of pre-order-based handmade product 

transactions. Not only does it reduce the risk of uncertainty, but it also strengthens the conformity of the 

istisna' contract with the principles of fiqh muamalah, especially in terms of fairness, transparency, and 

certainty in transactions (Az-zahra, 2026). 

Based on this analysis, pre-order-based handmade product transactions on TikTok Shop can be 

assessed in accordance with the istisna' contract if it meets several main principles. First, the seller must 

list the product specifications in detail before the transaction is made. Second, the price must be clearly 

agreed upon from the beginning. Third, the estimated production and delivery time must be informed to 

the buyer. Fourth, the mechanism of payment, cancellation, return, and refund must be explained 

transparently. Fifth, digital communication between sellers and buyers needs to be documented so that it 

can be proof of agreement in the event of a dispute. This recommendation is in line with the principle of fiqh 

muamalah which places the clarity of the contract, the protection of the rights of the parties, and the 

avoidance of gharar as the basis for a valid and fair transaction. 

Thus, pre-order transactions for handmade products on TikTok Shop can be a digital muamalah 

practice that is in accordance with the istisna' contract if carried out clearly, transparently, and fairly. On 

the other hand, if the specifications of the goods, price, production time, and the rights and obligations of 

the parties are not adequately explained, the transaction has the potential to contain gharar and is not fully 

in accordance with the principles of fiqh muamalah. Therefore, a digital transaction standard based on 

istisna contracts is needed so that MSME actors can use TikTok Shop productively without ignoring sharia 

principles. 

 

4. CONCLUSION 

Based on the results and discussions that have been described, it can be concluded that the practice 

of transaction of handmade products through the pre-order system at TikTok Shop is basically in 

accordance with the concept of istisna' contracts in the fiqh of muamalah. This can be seen from the 

existence of an order mechanism for goods that is not yet available, an agreement between the seller and 

the buyer before the production process, and the flexibility in the payment system that is the hallmark of 

istisna contracts. As long as the main elements such as the parties, the object of the contract, the price, and 

the agreement are met, then the transaction can be categorized in accordance with sharia principles. 

However, this conformity is not fully optimal because various obstacles are still found in practice. The main 

problems lie in the lack of clarity of product specifications, uncertainty of completion time, and differences 

in understanding between sellers and buyers. This condition has the potential to create an element of 

uncertainty (gharar) that can affect the validity of the contract and reduce the fulfillment of the principles 

of justice, transparency, and legal certainty in transactions. In addition, MSME actors also face challenges in 

setting consistent prices, managing the production process to match the promised time, and understanding 

the digital transaction mechanisms implemented by the platform. These limitations in technical aspects and 

digital literacy are factors that affect the effectiveness of the implementation of the istisna' contract in the 

context of digital.ss-based trade. On the other hand, the existence of an escrow system and other supporting 

features on the platform makes a positive contribution to increasing security and trust in transactions. This 

mechanism is able to minimize the risk of loss and help maintain a balance of rights and obligations between 
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sellers and buyers, thus supporting the better application of sharia principles. Thus, it can be emphasized 

that the level of conformity of the istisna' contract in the transaction of handmade products on TikTok Shop 

is conditional, depending on the extent of clarity, transparency, and commitment of the parties in fulfilling 

the agreement. Therefore, efforts are needed to increase MSME actors' understanding of the principles of 

fiqh muamalah, accompanied by optimizing the use of platform features, so that the transactions carried 

out are not only economically profitable, but also in accordance with sharia provisions. 
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